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The power of social media

Introductions 

10 min Campaign Roadmap

10 min Q&A

30 min Breakout group mini-case challenge

20 min Group discussion

5 min Closing
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https://datareportal.com/reports/digital-2022-local-country-headlines
https://datareportal.com/library
https://datareportal.com/reports/?tag=Digital%202022
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http://www.canva.com/
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http://www.canva.com/
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https://www.hootsuite.com/
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https://www.hootsuite.com/
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https://linktr.ee/
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Setting the scene
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https://www.who.int/campaigns/world-health-day
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The many phases of a campaign –
Phase 1 (step 1-5) – Concept/ planning/ ideation

Phase 2 (step 6) – Outreach

Phase 3 (step 7) – Execution 

Phase 4 (step 8) – Reflect and follow up

*Where the magic happens*​
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